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24.2% or 521,341 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
MKEZ Typical Adults 18 or older who Listened to KEZK-FM in the past 7 days are 52.6 years old (5.6% older than

average) and have a $112,350 (.6% higher than average) annual household income.
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4.% or 85,470 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
Typical Adults 18 or older who Listened to KFTK-FM in the past 7 days are 54. years old (8.5% older than
average) and have a $114,841 (2.8% higher than average) annual household income.
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1120 AM - 93.7 FM 7 10.% or 215,737 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KMOX-FM in the past 7 days are 54.4 years old (9.4% older than
The Voice of St. Louis average) and have a $115,556 (3.5% higher than average) annual household income.
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15.9% or 342,159 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Typical Adults 18 or older who Listened to KYKY-FM in the past 7 days are 44.4 years old (10.8% younger
than average) and have a $118,742 (6.3% higher than average) annual household income.
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11.1% or 237,952 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Typical Adults 18 or older who Listened to WFUN-FM in the past 7 days are 45.3 years old (9.% younger than
average) and have a $87,799 (21.4% lower than average) annual household income.
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parent of 1 or more children under 18.

| 24.2% or 521,341 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
Adults 18 or older who Listened to KEZK-FM in the past 7 days are 7.2% more likely to be a college
graduate, 1.4% less likely to work full-time, .1% more likely to be married, 4.4% more likely to be a
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114 | Stage in Life: Adults 18 or older
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4.% or 85,470 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 2.5% less likely to be a college
graduate, 7.3% less likely to work full-time, 49.8% more likely to be married, 57.4% less likely to be a
parent of 1 or more children under 18.
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1120 AM + 98.7 FM

KMOX

The Voice of St. Louis

10.% or 215,737 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Adults 18 or older who Listened to KMOX-FM in the past 7 days are 17.2% more likely to be a college
graduate, 13.% more likely to work full-time, 14.1% more likely to be married, 19.6% less likely to be a
parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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15.9% or 342,159 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 10.1% more likely to be a college
graduate, 26.9% more likely to work full-time, 5.6% less likely to be married, 29.5% more likely to be a
parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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11.1% or 237,952 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 12.% less likely to be a college
graduate, 15.6% more likely to work full-time, 26.8% less likely to be married, 19.8% more likely to be a
parent of 1 or more children under 18.
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114 | Stage in Life: Adults 18 or older
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24.2% or 521,341 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
'm“fz Adults 18 or older who Listened to KEZK-FM in the past 7 days are 5.7% more likely to own their home,

7.9% more likely to own a higher valued home, 6.5% more likely to have a single-family home, .5% more
likely to have a dog.
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Adults 18 or older who Listened to KFTK-FM in the past 7 days are 34.9% more likely to own their home,
97 I TALK 5.3% more likely to own a lower valued home, 12.% more likely to have a single-family home, 19.7% more
. likely to have a dog.

/\ 4.% or 85,470 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
FM
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Home
Property 3.7%
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3.0% 2.9% 25%
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1120 AM - 98.7 FM 10.% or 215,737 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Kum Adults 18 or older who Listened to KMOX-FM in the past 7 days are 19.8% more likely to own their home,

8.7% more likely to own a lower valued home, 11.3% more likely to have a single-family home, 5.3% less
The Voice of St. Louis likely to have a dog.
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15.9% or 342,159 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.

Adults 18 or older who Listened to KYKY-FM in the past 7 days are 1.7% more likely to own their home,
1.% more likely to own a lower valued home, .9% less likely to have a single-family home, 3.4% more likely
to have a dog.

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older
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likely to have a dog.

11.1% or 237,952 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 25.6% less likely to own their home,

7.2% more likely to own a lower valued home, 11.4% less likely to have a single-family home, 2.3% less
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24.2% or 521,341 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.

Adults 18 or older who Listened to KEZK-FM in the past 7 days are 9.5% less likely to look up D-I-Y advice
online, 18.6% more likely to always vote in local elections, 1.5% more likely to belong to a gym, 6.7% more
likely to fly domestic past yr.

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
o -~
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anning ormation ormation e [ es, orma arden u resume itual ment i s eare 'ou OF Your =3 n - amil vice
u:.::mm; It wormbon/ v /T:‘.;:'m Seiest  wlommin Gartendass dommy e Po Spituaity Development imvite [:mml;'-. p:“;'n Ciass (s‘::fs: Famity ad Local Elections: Always r
T ooy “ Local Elections: Sometimes
u who Listened to KEZK-FM in the past 7 days mST. LOUIS wwho Listened to KEZK-FM in the past 7 days WST. LOUIS
(S
@ﬂ'fop.‘ga past 12-months Active L,festyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
" 18.9%
R 355 562 16.5%
. 15.3%
2trips TR 16.6%
. 5.7%
3wips fpiey] 5 8%
S-9trips  frvwsT
i E-Mnomm past year:
o] 20+ trips W Avg. # Domestic Flights:
e i
. 17
ﬂ Y el i o e
Griling-  Lawn Care cmmn; Swimming vnlmmr Fishing  Belongto  Bicyding  Bowlng  Camping  Hiking - Sewing - sogging - Boating  Basketbal cmup;mm Yoga-pilates Followa  Caregwverof  Aduk  Competitive Football Hunting  Softball.  Organized  Temns  Snow Skiig-
Outdoor (Flowers ar Health Club o Backpacking  Cratts Running Weightloss Aging Parent Continuing Video Gaming Bascball  Road Race Snowboarding
Cooking Vegetshles) Gym Progam  ormelative  Education 5K
Marathon,
® who Listened to KEZK-FM in the past 7 days W ST. LOUIS el

7. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 435
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: KEZK-FM




likely to fly domestic past yr.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 43.8% less likely to look up D-I-Y advice

/\ 4.% or 85,470 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
FM line, 11.% likely to al te in local electi 14.3% likely to bel t 46.%
TALK online, 11.% more likely to always vote in local elections, 14.3% more likely to belong to a gym, 46.% more
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10.% or 215,737 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.
Adults 18 or older who Listened to KMOX-FM in the past 7 days are 7.9% less likely to look up D-1-Y advice
online, 11.1% more likely to always vote in local elections, 39.3% more likely to belong to a gym, 10.5%

1120 AM - 98.7 FM

The Voice of St. Louis more likely to fly domestic past yr.
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15.9% or 342,159 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 14.2% more likely to look up D-I-Y

less likely to fly domestic past yr.

advice online, 22.9% less likely to always vote in local elections, 10.1% less likely to belong to a gym, 1.7%
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11.1% or 237,952 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.

Adults 18 or older who Listened to WFUN-FM in the past 7 days are 20.7% more likely to look up D-I-Y
advice online, 3.2% less likely to always vote in local elections, 17.% less likely to belong to a gym, 13.3%
less likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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= who Listened to KEZK-FM in the past 7 days
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5 times

6-9times

10times or more

24.2% or 521,341 of ST. LOUIS Metro Adults 18 or older Listened to
Adults 18 or older who Listened to KEZK-FM in the past 7 days are 2
12.% more likely to use Sit-Down Restaurants past mo., .7% less like
likely to smoke cigarettes.

KEZK-FM in the past 7 days.
.8% more likely to use QSRs past mo.,
ly to use Casinos past yr., 3.7% more
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Past 30-days QSR Users: Adults 18 or older
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= who Listened to KFTK-FM in the past 7 days ®ST. LOUIS

Total Monthly QSR Users: Avg. Monthly QSR Meals:
88.6% 86.3%

4.% or 85,470 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.

Adults 18 or older who Listened to KFTK-FM in the past 7 days are 2.6% more likely to use QSRs past mo.,
11.6% more likely to use Sit-Down Restaurants past mo., 44.5% more likely to use Casinos past yr., 85.1%
more likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older
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Chiness  mexican  pira  maian vm\[!f steakhouse Sofw, ddl Upals seafood
ouse/ Do/
spnn- e Bakery
= who Listened to KFTK-FM in the past 7 days =ST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KETK-FM in the past 7 days [SSOSIIN  6.4%

RISVl 396,936

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

618,869 28.8%

253,732

8%
barf "i='"d"b

Used Past 30-days: Adults 18 or older

Sports Betting
Upscale Restaurant 54?’6 0%

Stage Show / Concert M.a 5:"0% e

A%

Other Gambling 4.5%
722684
Spa EO.M% Casinos visited past 12 ths: Yes
m who Listened to KFTK-FM in the past 7 days m ST. LOUIS
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 who Listened to KFTKFM in the pest 7 days. =ST. LOUIS

18.4%



All G'mpf;s and HBIAI Data Modelin:

1120 AM - 98.7 FM

The Voice of St. Louis

Past 30-days QSR Users: Adults 18 or older
“odl e
'

2 times

3 times

4 times

5 times

6-9times

10times or more

WST. LOUIS

Avg. Monthly QSR Meals:

® who Listened to KMOX-FM in the past 7 days

Total Monthly QSR Users:
91.1%

10.% or 215,737 of ST. LOUIS Metro Adults 18 or older Listened to K
Adults 18 or older who Listened to KMOX-FM in the past 7 days are

likely to smoke cigarettes.

14.1% more likely to use Sit-Down Restaurants past mo., 2.9% more likely to use Casinos past yr., 39.% more

MOX-FM in the past 7 days.
5.5% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times
4 times 10.9%

5 times

6 -9 times

10times or more

= who Listened to KMOX-FM in the past 7 days mST. LOUIS
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
84.8% 74.3%

Drank Past 30-days: Adults 18 or older

Any Type of Beer 9;':2,7)1 42.0% =
706,831 32.8%
658,694 30.6%
638,172 29.7% =
19.8%
11.5%
216,297

10.1%

Liquor

Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer

- ¥
| |

Microbrew / Craft Beer

® who Listened to KMOX-FM in the past 7 days EST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26

Qual Intab
g Copyright © 2026 Hubbard | Media That Connects, LLC. Al rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit- Restaurants Used Past 30-days)
7.0

Chiness  mexican  Piza

Cofies  Bagel/ uUpscale  seafood
House{ Donut/
Coffee gar  Bakery

waan  wings/ Steakhouse
Burgers /

Sparts Bar

= who Listenedto KMOX-FM in the past 7 days BST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wh Listened to KMOX-FM in the past 7 doys [ABA00NIIN  19.6%

ST.LOUIS m 18.4%

Activities: Adults 18 or older

28.8%

Casino

Past 12 months

Slot Machines

Table Games (Craps, Poker, etc.) &
Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Other Gambling
722684

Spa hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

/ Cannabis

Cigarettes

m who Listened to KMOX-FM in the past 7 days mST. LOUIS
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= who Listened to KMOX-FM in the past 7 days



Past 30-days QSR Users: Adults 18 or older
“adl
'

1time

2 times

3 times

4 times

11.2%

5 times

6-9times

10times or more

likely to smoke cigarettes.

15.9% or 342,159 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.
Adults 18 or older who Listened to KYKY-FM in the past 7 days are 4.1% more likely to use QSRs past mo.,
2.5% less likely to use Sit-Down Restaurants past mo., 14.3% more likely to use Casinos past yr., 18.% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.8%

2 times

15.7%

3 times

4 times 10.9%

5 times
6 -9 times 7.7%

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

805
Hﬂ

Chiness mexican  Piza  makan  Wwings/ Steakhouse Cofies  Bagel/  Upscale  sesfood
Burgers / House/ Donut/
sports par Coffee Bar  Bakery

= who Listened to KYKY-FM in the past 7 days =ST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KYKY-FM in the past 7 days 21.4%

ST.LOUIS m 18.4%

= who Listened to KYKY-FM in the past 7 days = ST. LOUIS ® who Listened to KYKY-FM in the past 7 days mST. LOUIS
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer

Liquor

Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer

10.1%

- ¥
| |

Microbrew / Craft Beer

#who Listened to KYKY-FM in the past 7 days = ST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26

Slot Machines

618,869

! °
7.0%

28.8%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Sports Betting

Upscale Restaurant

m 8.8%
5.0%
Other Gambling m 4.5%

21.0%
Spa E L.4%

Stage Show / Concert

724684

Casinos visited past 12 hs: Yas

Used Past 30-days: Adults 18 or older

Qual Intab

m who Listened to KYKY-FM in the past 7 days = ST. LOUIS
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= who Listened to KYKY-FM in the past 7 days



for The Lou

Past 30-days QSR Users: Adults 18 or older

likely to smoke cigarettes.

11.1% or 237,952 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 6.6% more likely to use QSRs past mo.,
1.% less likely to use Sit-Down Restaurants past mo., 18.5% more likely to use Casinos past yr., 42.7% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

X

Chiness mexican  Piza  makan  wings/ Steakhouse Cofies  Bagel/  Upscale  seafood
Burgers / House/ Do/
sports par Coffee Bar  Bakery

® who Listenedto WFUN-FM in the past 7 days =ST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WFUN-FM in the post 7 days  [GE2SA NI  28.7%

DAV 396,936 18.4%

S JA reme H Lme
10 times or more m 10times or more m
m who Listened to WFUN-FM in the past 7 days ®ST. LOUIS = who Listened to WFUN-FM in the past 7 days m ST, LOUIS
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer

902,771 42.0%

Liquor

885,348 41.1%

Domestic Light Beer T

Wine

658,6

Domestic Regular Beer e
Imported Beer

Microbrew / Craft Beer

® who Listened to WFUN-FM in the past 7 days W ST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab

Slot Machines

618,869

253,732 11.8% )

Bar/ Nightclub |

28.8%
Table Games (Craps, Poker, etc.)

Sports Betting
Upscale Restaurant
Stage Show / Concert

Other Gambling E 1.7%

Spa F-;"'%

33.7%

724 684

ths: Yes

Used Past 30-days: Adults 18 or older

Casinos visited past 12

m who Listened to WFUN-FM in the past 7 days mST. LOUIS
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24.2% or 521,341 of ST. LOUIS Metro Adults 18 or older Listened to KEZK-FM in the past 7 days.
Adults 18 or older who Listened to KEZK-FM in the past 7 days are 4.1% more likely to have a 401K, 9.7%

more likely to have an Auto Loan, 26.1% less likely to Invest/Trade Stocks Online, 4.2% more likely to pay with
their Debit Card.

ﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
IRA individua! Rtirement Account]
Stocks or Stock Options

21.9%
Mutual Funds 220,954 10.6%

14.5%
Money Market Funds Y
7.5%
Bonds e
529 Plan / College Savings Plan M 09161.4%

. meos) 5m 7.0% 76% 61* 7% 4.8%
9%

Other (Crypto / NFTs / Metals, etc.) M‘K Checking Debitor ATM  Savings  CreditCard  Online  OnlineBil  Mobile Home  Autoloan  Money Certificatesof Studentloan Personal loan  Home  Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property &4.?;% Aocoumt l:::i: :'n“:n'e Mortgage

m who Listened to KEZK-FM in the past 7 days W ST. LOUIS ® who Listened to KEZK-FM in the past 7 days H ST. LOUIS

Professional Services Used*' Adults 18 or older | p'Past 3-Months Payment Methods Used: Adults 18 or older

thrfirepsy 4

Tax P lion Servis |
Online I i Stock Tradil

%
- Toss
Insurance Agent at a Local Office (not online) 9:2% . ‘

1 5 8.9%
. 10,065 4.0%
Estate Planni

" 2%

2.5%
Real Estate Agent h 3.6%

= 17.29%) 9.1% 8.8%
- Sls"’ m oae a.m

(*Past 12 Months) Paypal  MasterCard DebitCard  Venmo Zelle ApplePay  CashApp GooglePay  Discover StoreCredit American  Facebook  Square Cash Samsung Pay
Funeral pre-planning E 1.4% Card Express Messenger
® who Listened to KEZK-FM in the past 7 days mST. LOUIS u who Listened to KEZK-FM in the past 7 days M ST, LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 435
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Adults 18 or older who Listened to KFTK-FM in the past 7 days are 28.8% more likely to have a 401K, 41.3%
less likely to have an Auto Loan, 38.2% more likely to Invest/Trade Stocks Online, 49.1% less likely to pay with
«ITALK their Debit Card.

/-\ 4.% or 85,470 of ST. LOUIS Metro Adults 18 or older Listened to KFTK-FM in the past 7 days.
FM

Investments Owned: Adults 18 or older ﬂ Financial Services Has and/or Uses: Adults 18 or older

401K Plan

977,601 45.4%
IRA (Indivi Reti A ) SSﬁiSlﬁ 38.9%
Stocks or Stock Options T 7%
Mutual Funds 19.6%
Money Market Funds 153%
Bonds m”‘“'m 2%
. 7% 7.0%  6.8% 6.1%
529 Plan / College Savings Plan E 16 j h 48%
9.0% s fXry 17%
Other (Crypto / NFTs / Metals, etc.) R 8.6% Checking Debitor ATM  Savings  CreditCard  Online Home  Autoloan  Money Certificatesof Studentloan Personal loan Home  Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property E f‘;‘:: Aocoumt l:::i; :'n“:n'e Mortgage
m who Listened to KFTK-FM in the past 7 days W ST. LOUIS ® who Listened to KFTK-FM in the past 7 days H ST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner

'E'Past 3-Months Payment Methods Used: Adults 18 or older

467,881

Tax Preparation Service :
420,948 19.6%

; g
+

3

R

Online investing / Stock Trading

6.2%

Insurance Agent at a Local Office (not online)

278 [ ]

1

8.9%
5 6.8%
[ 1% 2.8%
6.8% o

30.0%)
24.8%)
N 120.9%)
2% 2.7% * = 0.0%
Real Estate Agent E 3.6% " s34,409 ; J-—n o Nl

19% (*Past 12 Months) visa Paypal  MasterCard DebitCard  Venmo Zelle ApplePay  CashApp GooglePay Discover StoreCredit American  Facebook  Square Cash Samsung Pay

Estate Planning

Funeral pre-planning !nl"% Card Express Messenger
 who Listened to KFTK-FM in the past 7 days mST. LOUIS u who Listened to KFTK-FM in the past 7 days W ST, LOUIS

ST. LOUIS Metro Scarbo.rmégh R2 2026: Aug25-Aug26 Qual Intab 65
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1120 AM - 98.7 FM 10.%

KMOX

The Voice of St. Louis

less li
their

or 215,737 of ST. LOUIS Metro Adults 18 or older Listened to KMOX-FM in the past 7 days.

Adults 18 or older who Listened to KMOX-FM in the past 7 days are 14.4% more likely to have a 401K, 17.%

kely to have an Auto Loan, 28.1% more likely to Invest/Trade Stocks Online, 4.9% less likely to pay with
Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

IRA (i Retil A N 536 516 38.9%
Stocks or Stock Options
Mutual Funds T ,;?s';%
Money Market Funds 3,1‘8 o
Bonds w'”:_m

8.0%
9.0%

9.7%
8.6%

529 Plan / College Savings Plan

8.7%
5.9%

w who Listened to KMOX-FM in the past 7 days

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W ST. LOUIS

Financial Services Has and/or Uses: Adults 18 or older

11.2%

62% 70% 465 6% 48%
5%
Checking Debitor ATM  Savings  CreditCard  Owline Online Bill Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Banking Market  Deposit (CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan
® who Listened to KMOX-FM in the past 7 days H ST. LOUIS

Professional Services Used*: Adults 18 or older

Fil ial Plani
e il 457,351 21.7%
Tax Preparation Servi
A o v 420,948 19.6%
Online Investing / Stock Tradil -
ng/ " 205,213 3
Accountant - s
216,674

10.1%

z 10.1%
Insurance Agent at a Local Office (not online) 8.9%
" 8.2%
Estate Pla
© Flanning 88,833 QLKL

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent 3‘6%5'7"
S 4% (*Post 12 Months)
uneral pre-planning Eu 14%
® who Listened to KMOX-FM in the past 7 days mST. LOUIS
ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 174

8.
10.2% R 6.5% 6.8% 6.7% 2.2%
MasterCard  Debit Card Venmo Zelle ApplePay  CashApp GooglePay  Discover Store Credit  American Facebook  Square Cash Samsung Pay
Card Express Messenger
# who Listened to KMOX-FM in the past 7 days B ST, LOUIS
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15.9% or 342,159 of ST. LOUIS Metro Adults 18 or older Listened to KYKY-FM in the past 7 days.

Adults 18 or older who Listened to KYKY-FM in the past 7 days are 4.% more likely to have a 401K, 23.% more
likely to have an Auto Loan, 31.8% more likely to Invest/Trade Stocks Online, 6.8% less likely to pay with their
Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
420,954 19.6%

198,828
8.3%
9.0%
12.8%
8.6%

401K Plan

Reti A )

IRA (I

Stocks or Stock Options

Mutual Funds

9.1%
14.3%

Money Market Funds

8.6%

Bonds 0.2%

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

11.3%
7.4% 7.0%

6.1%
. 23% 4.8%
h —

Checking  Debit or ATM

Credit Card

Online Bill

Savings

Other (Crypto / NFTs / Metals, etc.) Online Home Money  Certificates of Studentloan Personal loan  Home  Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property D::% Aocoumt l:::i; :'n“:n'e Mortgage
m who Listened to KYKY-FM in the past 7 days W ST. LOUIS ® who Listened to KYKY-FM in the past 7 days H ST. LOUIS
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Bl 4
e
,019 9.9%
K
: : 11.1%
Insurance Agent at a Local Office (not online) % . .
Estate Planning 3.9% 9.7%
8 4.1% .29 4 7% 8.8% 9.0%
88 883 17.2% - 6.8% oo 5%
3.7% (*Past 12 Months) visa Mastercard  DebitCard  Venmo Zelle Applepay  CashApp GooglePay Discover StoreCredit American  Facebook Square Cash Samsung Pay
Funeral pre-planning 14% Card Express  Messenger
® who Listened to KYKY-FM in the past 7 days ST, LOUIS u who Listened to KYKY-FM in the past 7 days M ST, LOUIS
ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 281
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more

11.1% or 237,952 of ST. LOUIS Metro Adults 18 or older Listened to WFUN-FM in the past 7 days.
Adults 18 or older who Listened to WFUN-FM in the past 7 days are 21.6% less likely to have a 401K, 7.6%

likely to have an Auto Loan, 37.2% less likely to Invest/Trade Stocks Online, 41.3% more likely to pay

with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

401K Plan gy

45.4%

IRA (I Retil

. >
LA 236,316

Stocks or Stock Options

594,862 27.6%

9.3%
Mutual Funds 10.6%

5.2%
14.3%

6%
9.2%

5.1%
9.0%
4.7%
8.6%
54.3%
5.9%

w who Listened to WFUN-FM in the past 7 days

Money Market Funds

Bonds

E

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W ST. LOUIS

Financial Services Has and/or Uses: Adults 18 or older

7.0% ;
Checking Debitor ATM  Savings Credit Card Online Online Bill Home Money  Certificates of Studentloan Personal Loan Home Refinanced
Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
Account Loan or Home Mortgage
Equity Loan
= who Listened to WFUN-FM in the past 7 days W ST. LOUIS

Professional Services Used*: Adults 18 or older

Financial Planner

467,881

21.7%

Tax Preparation Service
19.6%

Online investing / Stock Trading

420,948
9.4%

9 9.7%
. @
B
88 883 4.1%

5.2%
3.6%

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

(*Past 12 Months)

Funeral pre-planning

.3%
1.4%

HST. LOUIS

[

® who Listened to WFUN-FM in the past 7 days

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 176

T\ Past 3-Months Payment Methods Used: Adults 18 or older

85% 8.8% 9.2% 68% 6.7%

4.2%
T

Apple Pay Google Pay Store Credit  American

Venmo Zelle Cash App Discover Facebook  Square Cash Samsung Pay
Card Express Messenger
W who Listened to WFUN-FMin the past 7 days B ST, LOUIS

MasterCard  Debit Card

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radiio Stations: WFUN-FM




Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 3 days, 17 hours, 37 minutes and 56
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 50 minutes each week listening to
All Local AM/FM Radio, representing 11.% of total time spent with all forms of Media.

=

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

- o
concurrent
Usage %: 47.5%

who Listened to KEZK-FM in ST.LOUIS
the past 7 days

63.1%

N
® who Listened to KEZK-FM in the past 7 days W ST. LOUIS
®
) = 3h f Everythi
ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  Qualintab 435 ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  Qual Intab 1,754 HUbefd H SOEfB. *for Anything o
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Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 4 days, 9 hours, 28 minutes and 45
/Fh seconds each week with All Forms of Media.
g Z I TALK 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an avg. of 10 hours and 43 minutes each week listening to|
All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

10005

Weekiy Avg. H:M:S/week with All Forms of Media:

Reach %: Adults 18 or older
82:00:24
Concurrent
usage %: 47.5%
who Listened to KFTK-FM in ST. LOUIS
the past 7 days

® who Listened to KFTK-FM in the past 7 days H ST. LOUIS

®
'] * Share of Everything
ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  QualIntab 65 ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  Qual Intab 1,754 HUbefd H soefa.al for Anything «
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

ST AT

Weekly
Reach %:

ST. LouIs Metro Scarborough R2 2026: Aug25-Aug26

Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 3 days, 13 hours, 2 minutes and 50
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an avg. of 11 hours and 3 minutes each week listening to
All Local AM/FM Radio, representing 13.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
82:00:24
Concurrent
usage %: 47.5%
wheo Listened to KMOX-FMin ST. LOUIS
the past 7 days

® who Listened to KMOX-FM in the past 7 days | ST. LOUIS
®
174 ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  Qual Intab 1,754 HUbefd : soefa.al O s o

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. media that connects

Radlio Stations: KMOX-FM



Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 3 days, 6 hours, 28 minutes and 46
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an avg. of 11 hours and 56 minutes each week listening to
All Local AM/FM Radio, representing 15.2% of total time spent with all forms of Media.

=30 anll

Weekiy Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
82:00:24
Concurrent
usage %: 47.5%

who Listened to KYKYFM in ST. LOUIS
the past 7 days

64.5%

® who Listened to KYKY-FM in the past 7 days | ST. LOUIS
®
) * sh, f Everythil
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Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 3 days, 7 hours, 44 minutes and
50 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an avg. of 7 hours and 57 minutes each week listening to
All Local AM/FM Radio, representing 10.% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
82:00:24
Concurrent,
usage %: 47.5%
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Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 2 days, 20 hours, 26 minutes and 54

’m“fz seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an avg. of 9 hours and 11 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 13.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 3 days, 17 hours, 11 minutes and 10
FM seconds each week with All Forms of Ad-Supported Media.
97 I 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an avg. of 10 hours and 18 minutes each week listening to|
L TAI'K Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Media.
'

96.6%

Avg. H:M:S/week with All Forms of Ad-
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The Voice of St. Louis
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to Local Ad-Supported AM/FM Radio, representing 15.3% of total time spent with all forms of Ad-Supported Media.

Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 2 days, 20 hours, 30 minutes and
38 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an avg. of 10 hours and 27 minutes each week listening

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 2 days, 12 hours, 52 minutes and
22 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an avg. of 11 hours and 3 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 2 days, 11 hours, 19 minutes and
15 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an avg. of 7 hours and 42 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 13.% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of 9 hours and 46
1’2-5“‘1 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 78.8 minutes/day. (Local Radio delivers 13.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 12 hours and 44
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 88.3 minutes/day.

(Local Radio delivers 11.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1120 AM - 98.7 FM

The Voice of St. Louis

| Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of 9 hours and 47

minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 89.7 minutes/day.

(Local Radio delivers 15.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of 8 hours and 41

minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.2% of Time with Ad-Supported Media.)

avg. of 94.8 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of 8 hours and 28
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 66.1 minutes/day. (Local Radio delivers 13.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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. - 521,341 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-
"mxfz Supported Local AM/FM Radio for an average of 78.8 minutes every day representing 50.9% of all

time spent daily with Ad-Supported Audio.
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Avg. Week Al! nﬁ“dio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

- 85,470 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 88.3 minutes every day representing 54.3% of all
time spent daily with Ad-Supported Audio.
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1120 AM - 98.7 FM - 215,737 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-

KMOX Supported Local AM/FM Radio for an average of 89.7 minutes every day representing 57.4% of all
Yihe Wolce: of 85 Louts time spent daily with Ad-Supported Audio.
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- 342,159 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.8 minutes every day representing 45.1% of all
time spent daily with Ad-Supported Audio.

Avg. Week Al! Mﬁudio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 237,952 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Aud:o (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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521,341 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-
'm'fl Supported Local AM/FM Radio for an average of 78.8 minutes every day representing 50.9% of all
time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
100.0%
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85,470 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-
97@ Supported Local AM/FM Radio for an average of 88.3 minutes every day representing 54.3% of all
«ITALK time spent daily with Ad-Supported Audio.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 100.0% Audio: Adults 18 or older
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1120 AM - 98.7 FM

215,737 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
KMOX Supported Local AM/FM Radio for an average of 89.7 minutes every day representing 57.4% of all

The Volce:of Si: Couls time spent daily with Ad-Supported Audio.
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342,159 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.8 minutes every day representing 45.1% of all
time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older
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237,952 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 66.1 minutes every day representing 43.5% of all
time spent daily with Ad-Supported Audio.
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521,341 or 100.% of Adults 18 or older who Listened to KEZK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, New Country, Adult Hits,
and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time
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85,470 or 100.% of Adults 18 or older who Listened to KFTK-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock, Classic Hits, Adult Hits,
and New Country.
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1120 AM - 98.7 FM 215,737 or 100.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are News/Talk/Information, Classic Rock, Classic Hits,

The Voice of St. Louis Adult Contemporary, and Adult Hits.
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342,159 or 100.% of Adults 18 or older who Listened to KYKY-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Hits, Classic Hits, Adult Contemporary, and
Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{AvermzeDoy)

[Averoge Week)
Classic Hits

Adult Contemporary

Classic Rock
News/Talk/information
Adult Hits

New Country

HotAC

Urban AC

Alternative

Pop Contemporary Hit Radio
Christian Adult Contemporary
All Sports

Rhythmic Contemporary Hit Radio

Totol persons

[ 2025 g
(20 o
M Mvg. Hours+Minutes/day with Local

AM/FM Radio: Adults 18 or older

o

who Listened to KYKY-FM ST. LOUIS
in the past 7 days
# who Listened to KYKY-FM in the past 7 days W ST.LOUIS

% Time Spent:

=

%

Rhythmic

Contemporary Hit
Radio
61.1

- Adult Hits
Alternative 48

50.8

Pop
Contemporary
Hit Radio
49.1

Urban AC
45.5

News/Talk/Info
rmation
49.0

Classic Hits
451

Adult

Contemporary

47.8

Christia
n Adult
Contem
porary
42.4

Alternative
337

All Sports
32.9

Rhythmic
Contemporary
Hit Radio
313

New Country
311

Pop
Contemporary
Hit Radio
305

News/Talk/Infor
mation
28.9

Adult Hits
30.1

Christian
Adult
Contem
porary
27.4

Classic Rock

I
282 Adult

Contem

porary
25.8

Urban AC
227

Classic Hits
27.7

m who Listened to KYKY-FM in the past 7 days

m ST. LOUIS

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
(Classic Hits

Adult Contemporary

Classic Rock

Adult Hits

New Country

Hot AC
News/Talk/Information
Urban AC

Alternative

Pop Contemporary Hit Radio
All Sports

Rhythmic Contemporary Hit Radio

Urban Contemporary

Al Graphs nnas soefa.

Total persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
18 or older

[czia | o

who Listened to KYKY-FM sT.LOUIS
P g G
L

m who Listened to KYKY-FM in the past 7 days M ST. LOUIS

i!\’de gi"a Ma%ﬁ?é%%?ﬁ;ﬁrzg%fsuﬂ gérgﬂfﬁ MedeT “rggﬁnecrs .[L%‘ All rights reserved.

3
?r

Ad—Suggorted Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

All Sports

Rhythmic
Contemporary Hit
Radio
61.1

New Country
S

Adult Hits

Alternative 48.8

Contemporary
Hit Radio
49.1

Urban AC
455

News/Talk/Info
rmation
49.0

Classic Hits
45.1

Adult

Contemporary

Classic
Rock
428

Hot AC
39.0

47.8

Urban
Contem
porary
419

Alternative

All Sports
32.9

Rhythmic
Contemporary
Hit Radio
313

New Country
311

Pop
Contemporary
Hit Radio
30.5

News/Talk/Info
rmation
289

Adult Hits
301

Adult
Contemporary

25.8
Classic Rock

28.2

Urban
Contem
porary
22.6

Urban
Classic Hits AC
277 207

® who Listened to KYKY-FM in the past 7 days

Radlio Stations: KYKY-FM

m ST. LOUIS

*® Share of Everything

L for Anything




237,952 or 100.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Pop Contemporary Hit Radio, Adult
Contemporary, Adult Hits, and Classic Hits.
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355,929 or 68.3% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 143.2 minutes every day representing 35.1% of all

time spent daily with Ad-Supported Video.
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75,858 or 88.8% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 134.2 minutes every day representing 29.9% of all
time spent daily with Ad-Supported Video.

% Time spent:

68.1% b

:
28 6.8%

Avg. Hours+Minutes/day with
Video: Adults 18 or older

.

& = e b
-!3?:§§‘

mm 33.7%uho Listened to KFTKFM ST. Lot
.0% in the past 7 days .
PO il 13,15

= who Listened to KFTK-FM in the past 7 days mST. LOUIS

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/IMDb/Fi
reTv...

YouTube
Video
31.0

Non-Premium Cable TV
Networks
1409

Roku +
The...

Netflix
30.7

TikT
ok
1.

AppleTV+ Peaco

c
,fubo,Pl...

—_—
Paramou

Local TV Stations = Hulu
137.0 /H...

Local TV Stations
145.2

Non-Premium Cable TV
Networks
89.1

Hulu/H
ulu +

Amazon YouTu
Prime/IM be
Db/FireTv | Video
315 222

Live...

TikT...
Apple
TV+,fu
bo,P...

Roku +
The Roku
Channe...

Netflix
33.0

Premiu
m

Cabl...

Disney

» who Listened to KFTK-FM in the past 7 days

u ST. LOUIS

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older AVg-

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Paramount+

Peacock

Netflix

Roku + The Roku Channel
Disney+

Premium Cable TV Networks

ST. LOUIS

35.7%

22.5%
(12 3%

m—

o ——

e B
PO 5 2% :

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who Listened to KFTK-FM ST.LOUIS
i 85K At e
= who Listened to KFTK-FM in the past 7 days mST. LOUIS

Metro Scarborough R2 2026: Aug25-Aug26 Qual intab 65

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/IMD
b/FireTV
65.4

Local TV Stations
134.2

Non-Premium Tik Appl
Cable TV YouTube Tok am el..
Networks Video 15.

137.9 32.2 6

Local TV Stations
137.6

Amazon
Prime/IMD
b/FireTV
47.8

Hulu/
Hul...

Roku... Pa...

® who Listened to KFTK-FM in the past 7 days

Radio Stations: KFTK-FM

* Share of Everything

Non-Premium Cable TV
Networks
84.4
TikTok Apple
vouTu BESE TV+...
be
Video | Netflix
225 136
W ST. LOUIS
soefa.ai "

Anything _




1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
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176,878 or 82.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 110.8 minutes every day representing 38.7% of all
time spent daily with Ad-Supported Video.
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Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
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Disney+
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Premium Cable TV Networks

228,438 or 66.8% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 108.1 minutes every day representing 42.2% of all
time spent daily with Ad-Supported Video.
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TikTok

Hulu/Hulu + Live TV {(any Hulu)
Paramount+

Disney+

Peacock

Premium Cable TV Networks

163,860 or 68.9% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.6 minutes every day representing 37.% of all time
spent daily with Ad-Supported Video.
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355,929 or 68.3% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
'MKEZ Supported Local TV Stations for an average of 143.2 minutes every day representing 35.1% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
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75,858 or 88.8% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
97@ Supported Local TV Stations for an average of 134.2 minutes every day representing 29.9% of all
«ITALK time spent daily with Ad-Supported Video.
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1120 AM - 98.7 FM 176,878 or 82.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
KMOX Supported Local TV Stations for an average of 110.8 minutes every day representing 38.7% of all
The Volce of St. Louls time spent daily with Ad-Supported Video.
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228,438 or 66.8% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 108.1 minutes every day representing 42.2% of all
time spent daily with Ad-Supported Video.
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163,860 or 68.9% of Adults 18 or older who Listened to WFUN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 115.6 minutes every day representing 37.% of all time
spent daily with Ad-Supported Video.
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| 355,929 or 68.3% of Adults 18 or older who Listened to KEZK-FM in the past 7 days watch Ad-
'm“fz Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Sports, Comedies, Game Shows, and Movies.
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| 75,858 or 88.8% of Adults 18 or older who Listened to KFTK-FM in the past 7 days watch Ad-
97Fm\ Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
TALK Movies, Game Shows, and Mystery/Suspense/Crime.
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1120 AM - 98.7 FM | 176,878 or 82.% of Adults 18 or older who Listened to KMOX-FM in the past 7 days watch Ad-
m Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
The Volte of St Loils Morning, Comedies, Game Shows, and National/Network News.
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| 228,438 or 66.8% of Adults 18 or older who Listened to KYKY-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Sports, Local
News - Morning, Game Shows, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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369,172 or 70.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-
Supported Social Media for an average of 145.3 minutes every day representing 24.1% of all time
spent daily with Ad-Supported Digital Media.
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81,131 or 94.9% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
Social Media for an average of 200.8 minutes every day representing 32.8% of all time spent daily
with Ad-Supported Digital Media.
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1120 AM - 98.7 FM

The Voice of St. Louis
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166,662 or 77.3% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
Supported Social Media for an average of 189.7 minutes every day representing 35.3% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week Allmg_{gital (Persons & % Reach): Adults 18 or older
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OTT TV Streaming Services

269,860 or 78.9% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Social Media for an average of 150. minutes every day representing 26.1% of all time
spent daily with Ad-Supported Digital Media.
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184,658 or 77.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Social Media for an average of 133.4 minutes every day representing 24.5% of all time
spent daily with Ad-Supported Digital Media.
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369,172 or 70.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-
Supported Facebook for an average of 56.5 minutes every day representing 38.9% of all time spent
daily with Ad-Supported Social Media.
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57,829 or 67.7% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
Facebook for an average of 98.9 minutes every day representing 49.3% of all time spent daily with
Ad-Supported Social Media.
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1120 AM - 98.7 FM

The Voice of St. Louis

166,662 or 77.3% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
Supported Facebook for an average of 86.3 minutes every day representing 45.5% of all time spent
daily with Ad-Supported Social Media.
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269,324 or 78.7% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.8 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Social Media.
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180,155 or 75.7% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 37.9% of all time spent
daily with Ad-Supported Social Media.
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369,172 or 70.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days use Ad-
1'25“‘2 Supported Facebook for an average of 56.5 minutes every day representing 38.9% of all time spent
daily with Ad-Supported Social Media.

Weekly 73.4% Avg. Hours+Minutes/day with Ad-Supported

Reach% 70.8% Social Media: Adults 18 or older
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| 57,829 or 67.7% of Adults 18 or older who Listened to KFTK-FM in the past 7 days use Ad-Supported
97@ Facebook for an average of 98.9 minutes every day representing 49.3% of all time spent daily with
«dTALK Ad-Supported Social Media.
Weekly 73.4% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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1120 AM - 98.7 FM 166,662 or 77.3% of Adults 18 or older who Listened to KMOX-FM in the past 7 days use Ad-
KMOX Supported Facebook for an average of 86.3 minutes every day representing 45.5% of all time spent
The Voice of St. Louis daily with Ad-Supported Social Media.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 77.3% Social Media: Adults 18 or older
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269,324 or 78.7% of Adults 18 or older who Listened to KYKY-FM in the past 7 days use Ad-
Supported Facebook for an average of 57.8 minutes every day representing 38.5% of all time spent
daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 78.7% Social Media: Adults 18 or older
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180,155 or 75.7% of Adults 18 or older who Listened to WFUN-FM in the past 7 days use Ad-
Supported Facebook for an average of 50.6 minutes every day representing 37.9% of all time spent
daily with Ad-Supported Social Media.

75.7%
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Reach % Social Media: Adults 18 or older
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 32,813; All Other
Digital Media: 28,826; Social Media: 20,504; Non-Prem. Cable: 10,715; Local TV: 10,098
reaching Adults 18 or older who Listened to KEZK-FM in the past 7 days.
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/\ M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 5,387; Social Media:
97|FM 5,084; All Other Digital Media: 4,969; Non-Prem. Cable: 2,307; Local TV: 2,121 reaching
«ITALK Adults 18 or older who Listened to KFTK-FM in the past 7 days.
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 13,489; All Other
Digital Media: 11,716; Social Media: 9,708; Non-Prem. Cable: 5,159; Local TV: 4,766
reaching Adults 18 or older who Listened to KMOX-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 21,439; All Other
Digital Media: 19,309; Social Media: 15,822; Non-Prem. Cable: 7,466; Local TV: 6,288
reaching Adults 18 or older who Listened to KYKY-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 14,842; All Other
Digital Media: 13,270; Social Media: 10,333; Local TV: 4,359; Non-Prem. Cable: 4,020
reaching Adults 18 or older who Listened to WFUN-FM in the past 7 days.
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473,312 or 90.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an
average of 55.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 47.7 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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971

TALK

83,404 or 97.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average
of 63.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 53.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

200,833 or 93.1% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an
average of 77.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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306,361 or 89.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an
average of 62.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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211,741 or 89.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an
average of 46.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 40.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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473,312 or 90.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an average of
1&5”‘1 55.4 minutes per day driving, seeing Billboards and Signs representing 36.2% of all Time Spent with Ad-

Supported Out-of-Home Media.
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/\ 83,404 or 97.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average of 63.3
minutes per day driving, seeing Billboards and Signs representing 35.2% of all Time Spent with Ad-

FM
97.' TALK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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1120 AM - 98.7 FM 200,833 or 93.1% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an average of
77.7 minutes per day driving, seeing Billboards and Signs representing 42.7% of all Time Spent with Ad-
The Voice of St. Louis Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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306,361 or 89.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an average of
62.7 minutes per day driving, seeing Billboards and Signs representing 34.6% of all Time Spent with Ad-
Supported Out-of-Home Media.
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211,741 or 89.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an average of
46.3 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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102.5KEZ

473,312 or 90.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days spend an
average of 55.4 minutes per day driving an average of 32.2 miles each day and are 40.3% more likely

to use Highway K than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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g7z

FM
TALK

Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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83,404 or 97.6% of Adults 18 or older who Listened to KFTK-FM in the past 7 days spend an average
of 63.3 minutes per day driving an average of 36.9 miles each day and are 484.8% more likely to use
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1120 AM - 98.7 FM

The Voice of St. Louis

200,833 or 93.1% of Adults 18 or older who Listened to KMOX-FM in the past 7 days spend an
average of 77.7 minutes per day driving an average of 45.2 miles each day and are 128.7% more
likely to use Green Mount Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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to use Highway 94 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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306,361 or 89.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days spend an
average of 62.7 minutes per day driving an average of 36.5 miles each day and are 27.9% more likely

Top-26 Residential Zip Codes: Adults 18 or older

005 503 < 63376 1 i
952 358 ?493’;" 63125 .sm
182765 S 63369 - 65%
S 63123 s
R 7 s 63074 1o
638,585 =% 63010 2.92%
D — 2.7 63366 R .5
337,924 N 63052 L 2%
25.6% 63026 B it
boscer et 63130 P o
e — s 3017 o %
39%6 7% 62234 0.86% 225
pas 10}929.67% 63362 W 1.93%
75 430 "W 63043 o
17737 R 63051 [ e e
cocer AT 63025 MR oo T

i 63130 e 1.64%
e i 63108 P e o
ﬁﬁﬂu’aﬁ.m 63303 prern S 2.00%
° 0.0k 62040 b
ng:& Avg. Hours+Minutes/day Driving: 63122 11 5503,?
ﬂs:& Adults 18 or older 62035 m 1.52%
g 62294 B TR
08% Avg. Miles/Day 63135 FTre 0.46% TRk

Driving;; a6
:Eg N :z::: 107%
0.0% 25334 1.18%
B ST. LOUIS

Qual Intab 281

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radlio Stations: KYKY-FM

Top-26 Employment Zip Codes: Adults 18 or older

63074
63125
63108
63017
63376
63141
63123
62234
63134
63026
63366
63135
62035
63103
63147
63099
63005
63021
63131
62062
63052
63025
62239
63043
63105
63045

427%
TR 0.78%
H 3.48%
0.69%
3.47%
1.15%
2.98%
1.46%

1.45%
0.44%
1.44%
1.08%
1.38%
0.28%

® Share of Everything
for Anything




for The Lou

211,741 or 89.% of Adults 18 or older who Listened to WFUN-FM in the past 7 days spend an
average of 46.3 minutes per day driving an average of 27. miles each day and are 72.7% more likely
to use Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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. 113,797 or 21.8% of Adults 18 or older who Listened to KEZK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 31.6% of all time
spent daily with All forms of Print Media.
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78

New York
Local Daily Newspaper(s) Times
(Daily (Daily}

7 69

New York Times
{Sunday)
14.4

New York Times (Daily)
85

Local Daily
Mewspaper(s)
(Sunday)

{Daily+Sunday)
119 85

Local Daily Newspaper(s

Wall Street Journal
(Daity)
10.8

Magazines
8.2

) Local Daily
Newspaper(s) (Daily
7.9

USA Today (Daily)
10.2

Direct
Mail
Advertisi
ng
{excludin

[
Catalogs)
7.6

All Local Weekly Newspapers m‘
Catalogs m-if’{% who Listened to KEZK-FM in the
0.0% = past 7 days
sooks i 8%
# who Listened to KEZK-AMV in the past 7 days W ST. LOUIS
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g7mm

FM
TALK

. 21,176 or 24.8% of Adults 18 or older who Listened to KFTK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 35.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

l l l'r"l:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
I .- [ —

Local Daily Newspaper(s) (Sunday) .
Books

New York Times (Daily)

69¢
Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)

Wall Street Journal (Daily)
New York Times (Sunday)
USA Today (Daily)

All Local Weekly Newspapers

New York Times
(Daily+Sunday)
9.9

Wall Street
Journal (Daily)
83

New York Times
(Sunday)
143
. Direct Mail
Local Daily

New York Times.
(Daity)
8.5

USA Today (Daily)
10.2

New York Times
(Sunday)
18.4 Lacal Daity

New York Times Magazines

Newspaper(s)
(Daily+Sunday)
81

Magazines
43

Advertising
{excluding

(Daily+Sunday)
15

8.2

Catalogs)
6.8

New York Times
{Daity)

Local Daily
Newspaper(s) (Daily
72

5.5

Catalog
Direct Mail s
Advertising 34
(excluding
Catalogs)
716

Local Daily
Newspaper(s)
(Daily
7.9

Wall Street Journal
(Daily)
108

Al Local
Weekl...

wecuves PR 2% oo
cotr TR,

® who Listened to KFTK-FM in the past 7 days mST. LOUIS

= who Listened to KFTK-FM in the past

7 days m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

ersons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs) 1-3..3 ]

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily m
Local Daily Newspaper(s) (Sunday) m
New York Times (Daily) m

New York Times (Daily+Sunday)

wall Street Journal (Daily) 2
Avg. Hours+Minutes/day with Ad- m

Supported Print Media: Adults 18 or olderm

gur

New York Times (Sunday)

USA Today (Daily)

EPO T e

All Local Weekly Newspapers
Magazines
Catalogs who Listened to KFTK-FM in the

past 7 days

Books

New York Times (Daily+Sunday)
9.9

Wall Street Journal (Daily)
83

New York Times {Sunday)
143
Local Daily Newspaper(s) | Direct Mail
(DailysSunday) Advertising
8. (excluding
Catalogs)
6.8

Local Daily Newspaper(s)
{Daily
72

Local Daily Newspaper(s)
{Sunday)
118

Magazines
43

Wall Street Journal
(Daity)

USA Today (Daily)
10.8 10.2

New York Times
{Sunday)
14.4

Magazines
8.2

New York Times (Daily)
85

Direct
Mail
Advertisi
ng
Local Daily {excludin
Newspaper(s)
(Sunday)
119

Local Daily Newspaper(s)
{Daily+Sunday)
85

Local Daily g
Newspaper(s) (Daily Catalogs)
7.9

76

# who Listened to KFTK-FM in the past 7 days W ST. LOUIS
ST. LouIs Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 65
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

. 45,030 or 20.9% of Adults 18 or older who Listened to KMOX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 29.3% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m rz,géﬁ% who hstemdto KMOX-FMin the ST.LOUIS
days
ardis |y
= who Listened to KMOX-FM in the past 7 days mST. LOUIS

2

Local Daily
Newspaper(s)

Wall Street Journal New York Times ”
(Daily+Sunday)

Dai [Daity+Sunday)
{ ,.7" ! 85 8.5

New York Times
(Sunday)
18.4

New York Times
(excluding (Daily)
Catalogs) 7.7
8.0

New York Times
(Sunday)
9.4

Magazines
Local Daily
Newspaper(s)

New York Times
(Daily+Sunday)

115

‘Wall Street Journal

(Daily)
108

New York Times.

USA Today (Daily)
10.2

Lacal Daity

(Daity)
8.5

Magazines

8.2

Direct Mail
Local Daily Advertising
Mewspaper(s)  [excluding
(Daily Catalogs)
79 16

Catalog
s
EX

Al Local
Weekl...

Ek ggga"

= who Listened to KMOX-FM in the past 7 days

u ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

% Tims

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

wall street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

ST. LouIs

Metro

B —————
m_m
P

0 il -
gl cend
iz | 3]

who Listened to KMOX-FMin ST.LOUIS
the past 7
G 85 o
0.0%
® who Listened to KMOX-FM in the past 7 days ST, LOUIS

Scarborough R2 2026: Aug25-Aug26 Qual intab 174
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

H
g
i

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

N R
8
s L

= =
o
R 2t S N

Local Daily
Newspaper(s)
(Sunday)
119

Wall Street Journal
(Daily)
9.7

Direct Mail
Local Daily
Newspaper(s)
(Daily+Sunday) Catalogs)
85 8.0

New York Times {Sunday)
9.4

New York Times
{Sunday)
14.4

Local Daily Newspaper(s)
(Daily
7.8

USA Today (Daily)
86

Local Daily
Mewspaper(s)
(Sunday)
119

New York Times
(Daily+Sunday}
85

Magazine
MNew York Times (Daily) s
7.7 7.0

New York Times
(Daity+Sunday)
ns

Mew York Times (Daily)
85

Local Daily Newspaper(s

{Daily+Sunday)
85

Wall Street Journal
(Daity)
10.8

Magazines
8.2

) Local Daily
Newspaper(s) (Daily
7.9

USA Today (Daily)
10.2

Direct
Mail
Advertisi
ng
{excludin

[
Catalogs)
7.6

= who Listened to KMOX-FM in the past 7 days

Radlio Stations: KMOX-FM

u ST. LOUIS

soefa.ai

® Share of Everything
for Anything _




. 80,420 or 23.5% of Adults 18 or older who Listened to KYKY-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 28.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print %ﬁ.‘iﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

m
PO —

A
P — 2%
B - Y

» who Listened to KYKY-FM in the past 7 days

who Listened to KYKY-FM in the
7 days

0%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

®
EFRREEEES
A SR af O S e R =8

i

%0

uST. LOUIS

New York Times
(Sunday)
127

Local Daily
Newspaper(s)
(Daily+Sunday)
85

Wall Street Journal
Local Daily Newspaper(s) (Daily)
(Sunday) 8.9
1.9

New York Times
{Daily}
B3

New York Times
(Daity+Sunday)
10.5

Magazines
8.0

Direct Mail
Local Daily Advertising
Newspaper(s) (excluding

[LET Catalogs)

USA Today (Daily)
10.5 8.0 72

New York Times
(Sunday)
144

New York Times
(Daily+Sunday)
115

Wall Street Journal
(Daily)
108

New York Times.
(Daity)
8.5

USA Today (Daily)
10.2

Lacal Daity

Magazines
8.2

Catalog

Direct Mail s
Local Daily Advertising 34
Mewspaper(s)  [excluding
(Daily Catalogs)

79 16

Al Local
Weekl...

= who Listened to KYKY-FM in the past

7 days

u ST. LOUIS

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

wall Street Journal (Daily)

% Time Spent:

13.3%

o
00
s

o
S
o
oo
12

.
e
R

it

Avg. Hours+Minutes/day with Ad-

o S ‘w"

New York Times (Sunday) Supported Print Media: Adults 18 or older

USA Today (Daily)

All Local Weekly Newspapers

Catalogs who Listened to KYKY-FM in ST.LOUIS
the past 7 days
Books
# who Listened to KYKY-FM in the past 7 days WST. LOUIS
ST. LouIs Metro Scarborough R2 2026: Aug25-Aug26 Qual intab 281
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times.
{Sunday)
12.7

Local Daily
Newspaper(s)
{Sunday)
119

Local Daily
Newspaper(s)
(Daily+Sunday)

85

Wall Street Journal
{Daily)
89

Local Daity
Newspaper(s) (Daily
8.0

USA Today {Daily)
10.5

Magazines
8.0

New York Times
(Daity+Sunday)
New York Times M3
{Sunday)
14.4

Mew York Times (Daily)
85

Local Daily
Mewspaper(s)
(Sunday)

{Daily+Sunday)
119 85

Local Daily Newspaper(s

Wall Street Journal
(Daity)

USA Today (Daily)
10.8 10.2

Magazines

8.2 Direct

Mail
Advertisi
ng
{excludin
) Local Daily g
Newspaper(s) (Daily Catalogs)
7.9 7.6

m who Listened to KYKY-FM in the past 7

Radlio Stations: KYKY-FM

days

W ST. LOUIS

soefa.ai
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. 49,009 or 20.6% of Adults 18 or older who Listened to WFUN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 5.6 minutes every day representing 24.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print ’ﬁﬁgﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

[ T
—mm

094

Direct Mail Advertising
(excluding Catalogs)

Books
New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

% Time spent.
2. 0%

2

New York Times (Sunday)
USA Today (Daily)

All Local Weekly Newspapers

Magazines who Listened to WFUN-FM in the
past 7 days
Catalogs

T ™S 2

New York Times
(Sunday)
80

Wall Street loumal
(Daily)
75

Magazines
7.1

Local Daily
Newspaperls)

New York Times
(Daily+Sunday)
66

Local Daily

New York

New York Times.
(Daity)

USA Today (Daily)
10.2

8.5

New York Times
(Sunday)
18.4 Lacal Daity

New York Times Magazines
(Daily+Sunday) 1 8.2
115

Catalog

Direct Mail s
Local Daily Advertising 34
Wall Street Journal Newspaper({s)  [(excluding
(Daily) (Daily Catalogs)

10.8 7.9 76

Al Local
Weekl...

» who Listened to WFUN-FM in the past 7 days mST. LOUIS

m who Listened to WFUN-FM in the past 7 days

u ST. LOUIS

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

persons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs) 13.3
Local Daily Newspaper(s) (Daily+Sunday) -
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad-

New York Times (Sunday) Supported Print Media: Adults 18 or older|

USA Today (Daily)

All Local Weekly Newspapers

New York Times
{Sunday)
8.0

Catalogs)
80

Magazines
Local Daily e

Newspaper(s)
(Sunday)
77

USA Today (Daity)
64

Local Daily

Wall Street
Journal (Daily)

Newspaper(s)
(Daity+Sunday)

7.5 56

Local Daily
Newspaper(s) (Daily
5.4

Wall Street Journal
(Daity)

USA Today (Daily)
10.8 10.2

New York Times
{Sunday)
14.4

Magazines
8.2

New York Times (Daily)
85

Direct
Mail
Advertisi
ng
Local Daily {excludin
Newspaper(s) Local Daily Newspaper(s) Local Daily g
(Sunday) {Daily+Sunday) Newspaper(s) (Daily Catalogs)
119 8.5 79 7.6

wagnes wooone  [IEESEN
Catalogs mu"’g 2% who Listened to WFUN-FM in ST. LOUIS
D the past 7 days
sooks i 8%
® who Listened to WFUN-FM in the past 7 days W ST. LOUIS
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e kD

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who Listened to KEZK-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

931;057 43.3%
825,474 38.5%

688,127 32.0%

576,896 26.8%

391,494 18.2%

414,271 19.3%

461,607 ——
Local AM/FM Radio gSZ48 19.0%
Billboards o> 13.3%
Newspapers gedere 13.8%
Podcasts gy 15.2%

Audio Streaming Services

271,735 12.6%
m P18+ who Listened to KEZK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro Scarborough R22026: Aug25-Aug26 QualIntab: 435 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard | Media That Connects, LLC. All rights reserved. s O e a . a 1 for Anything =
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97fem

FM
TALK

Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks
Websites

Newspapers

Billboards

Podcasts

"Advertising Actions"

P18+ who Listened to KFTK-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

688,127 32.0%
931,057 43.3%

576,896 26.8%

414,271 T 193%
391,494 18.2%

829,474

rl

296,083

286,677

328,057 15.2%

Local AM/FM Radio

408,968 19.0%

Video Streaming Services

Audio Streaming Services

461,657 21.5% ST. LOUIS

1

271,735 12.6%

m P18+ who Listened to KFTK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS Metro Scarborough R22026: Aug25-Aug26 QualIntab: 65 * Share of Everything
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1120 AM - 98.7 FM

KMOX

The Voice of St. Louis

Direct Mail

Social Media

Websites

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Listened to KMOX-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

688,127 32.0%

931,057 43.3%
829,474 38.5%

578,896 26.8%

391,494 18.2%

414,271 19.3%

Local AM/FM Radio

408,968 19.0%

Video Streaming Services

\

461,607 21.5%

Bllloseds
Podcasts gy 15.2%
i i i ' ST. LOUIS
Newspapers prre 13.8%
m P18+ who Listened to KMOX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS Metro Scarborough R22026: Aug25-Aug26 Qualintab: 174 * Share of Everything
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o "Advertising Actions"

P18+ who Listened to KYKY-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Social Media 931,057 43.3%
Direct Mail 688,127 32.0%
Websites

829,474 38.5%

Broadcast, Cable, & Sat TV

576,896 26.8%

Cable TV Networks 391,494

Local Broadcast TV 414,271

Local AM/FM Radio

408,968

Video Streaming Services

461,607
Podcasts 328,057 15.2%
Newspapers 296,083
i i i ST. LOUIS
Billboards 286,677 e
m P18+ who Listened to KYKY-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS Metro Scarborough R22026: Aug25-Aug26 Quallntab: 281 * Share of Everything
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Social Media

Websites

Direct Mail

Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to WFUN-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

931,057 43.3%
829,474 38.5%

688,127 32.0%

461,607 21.5%

576,896 26.8%

Local AM/FM Radio

408,968 19.0%

wq

Audio Streaming Services
Billboards
Podcasts oo 15.2%
‘ ST. LOUIS
Newspapers gedpre 13.8% -
Cable TV Networks 391,494 o
m P18+ who Listened to WFUN-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS Metro Scarborough R22026: Aug25-Aug26 QualIntab: 176 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

Radiio Stations: WFUN-FM



